' Arctic Assault: Russia’s $15 Trillion Treasure Hunt
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€6 love a fight. This is the most
important fight I’ll ever be involved in. 25

LANCE ARMSTRONG
founder and chairman, leﬂrnng
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FAST
TALK | iPad Entertainment

Dustin Callif

Callif; 35, produced Touching
St ur-film app that

Ve represent direcic
create film-based ad ng,
and we recently expanded to
work with some top artists on
digital projects, where our niche
is interactive live action. The
iPad presented an opportunity
for all of our directors to work
together on Touching Stories.
We shot specifically for the
device, using features such as
the accelerometer and touch
sereen to add a layer of interae-
tive storytelling on top of tradi-
tional video filmmaking. For
example, the film Sarah an
Jerry gives the user godlike
control over the charac
like The Truman Show spun on
its head. Sarah is sitting on her
couch, and if you touch the
magazine on her table,
pick it up and smack h
the face. In another film, Al
Ends, Ends All, you are the
character and you need to run
away from people. The fas
you shake the iPad, the faster
you run. We created this to bea
conversation starter. This is the
beginning of active audience
participation, and the future
of storytelling.”

Digital executive producer
Tool of North America
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